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1. EXecutive summary

* The attractions highlighted in this report include the renowned Agulhas National Park, Bontebok National Park, Cape Agulhas Lighthouse, De Hoop Nature Reserve,
De Mond Nature Reserve, Harold Porter National Botanical Garden, Kogelberg Nature Reserve, Stony Point and Shipwreck Museum. Collectively, these attractions
welcomed a total of 76,484 visitors between January and June 2023. This reflects a 65.4% recovery rate when compared to the same period in 2019.

* Only 2 of these attractions portrayed strong resilience and recovered very well when compared to the period from January to June 2019. The highest recovery was
recorded at Kogelberg Nature Reserve (135.7%) and Harold Porter National Botanical Garden (116.3%).

* The tourism offices based in Cape Agulhas, Gansbaai, Hangklip Kleinmond, Hermanus, and Stanford welcomed a share of 72.5% of domestic travellers of whom 91%
came from the Western Cape.

* The overseas market accounted for 27.5% of visitors, led by Germany, the United Kingdom (UK), and France.

* Gen X, Millennials and Baby Boomers were the leading groups visiting the Overberg region, and the largest proportion of respondents travelled in pairs to the region,
followed by solo travellers.

» Three-quarters of visitors travelled to the Overberg for a holiday and 17.3% for visiting friends and family. Cuisine experience was ranked as the top tourism activity
enjoyed in the region, followed by outdoor activities, scenic drives and visits to crafts/food markets.

» Overnight visitors accounted for more than 50% of visitors and 40.6% were day visitors. Most overnight visitors spent 7 or more nights in the region and self-catering
was the preferred accommodation type for most overnight visitors. Public transportation (used by 73.2% of visitors) was the most used mode of transportation and while
26.4% of visitors used rented cars.

*+ Some 32.4% of visitors spent on average R1001-R2000 per day in the region and a further 20.9% spent between R501-R1000 per day. Regarding accommodation
expenditure, 16.9% of visitors spent between R2001 and R5000 on this expense.
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2. Methodology and sample size

This report provides an overview of the tourism trends and patterns in the Overberg region. The findings will illustrate key visitor trends obtained from the regional visitor
tracking survey.

Responses to the regional visitor tracking surveys are used as a proxy to indicate the key trends within the Western Cape and the various regions. It is important to note that
absolute figures cannot be determined from these surveys, as the survey responses are a sample of the tourists into the respective tourism offices across the Western Cape
and would thus represent a sample of the visitors. Therefore, where statistically relevant absolute numbers may be given, however, a share is provided to indicate the trend.
This is based on international best practice in the use of surveys within the tourism industry for determining key trends.

Definition: Tourist: refers to any visitor travelling to a place other than that of his/her own environment for more than one night, but less than 12 months and for whom the
main purpose of the trip is other than the exercise of an activity remunerated for from within the place visited.

Between January to June 2023, a total of 3,009 responses to the regional visitor tracking survey were received from the respective Tourism Offices in the Overberg. The
participating Tourism Offices were:

Table 1: Total number of responses from January to June 2023

Region Number of Surveys

Hangklip Klainmond

Hermanus Theewaterskloof Swellendam

Cape Karoo
Stanford

Winelands

Gansbaai Garden Route

& Klein Karoo

Cape Town

Overberg
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3. Overberg attractions

» The number of visitors to outdoor attractions in the Overberg decreased slightly during the first six months of 2023. The 9 participating Overberg attractions recorded a
combined total of 76,484 visitors between January and June 2023. This represented a decrease of -24.7% in visitor arrivals when compared to the same period in 2022
(101,513). However, there was a 65.4% recovery rate compared to the same period in 2019.

» These 2 outdoor attractions were top-rated and exceeded their January to June 2019 visitor levels in 2023:

1. The Kogelberg Nature Reserve recorded 3,506 visitors from January to June 2023, representing the highest recovery rate of 135.7% compared to the same
period in 2019 but a significant decrease of -43.9% compared to the same period in 2021.

2. The Harold Porter National Botanical Garden recorded a total of 23,439 visitors from January to June 2023, representing a recovery rate of 116.3% when
compared to the same period in 2019 but showing a slight decrease of 1.5% in visitor growth in comparison to the same period in 2021.

» Despite the decrease in visitor numbers at the Overberg attractions, the following top 5 attractions have shown positive indicators of recovery when compared to the same
period in 2019, namely, Kogelberg Nature Reserve, Harold Porter National Botanical Garden, De Mond Nature Reserve, Cape Agulhas Lighthouse and Bontebok
National Park.
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3. Overberg attractions

Figure 1: Total number of visitors to the Overberg attractions, Jan-Jun 2023 Table 2: Overberg attractions half year performance, Jan-Jun 2023

Ol PO O B O A O e 23430 20221202350 2092028
Garden Change Recovery
Cape Agulhas Lighth |
ape Aguihas Lighthouse 11407 1. Kogelberg Nature Reserve -43.9% 135.7%
Stony Point NN 11 158 . .
y 2. Harold Porter National Botanical Garden -1.5% 116.3%
Agulhas National Park [N 10 213

3. De Mond Nature Reserve 20.8% 100.7%
Bontebok National Park S 6 206 4. Cape Agulhas Lighthouse 3.3% 73.1%
De Hoop Nature Reserve [EESEEEE 5 553 5. Bontebok National Park -13.0% 64.1%
De Mond Nature Reserve [l 3 573 6. Agulhas National Park -26.7% 56.9%
Kogelberg Nature Reserve [l 3 506 7. De Hoop Nature Reserve -19.7% 53.7%
Shipwreck Museum [l 1 288 8. Stony Point -59.1% 34.3%
9. Shipwreck Museum -37.1% 29.7%

Sources: SANParks, L’Agulhas and Hangklip/Kleinmond Tourism Offices, 2023
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4. Overberg visitor trends & patterns

4.1 Origin of visitors

+ The domestic market accounted for the largest share of respondents (72.5%) between January and June 2023, whereas 27.5% of respondents were overseas travellers.

* Most of the international travellers to the Western Cape originated from Germany (51.2%). This was followed by visitors from the UK (12.0%), and those from France which accounted for
8.2% of the visitors.

* The largest share of domestic travellers (91.0%) were from the Western Cape, which confirms the observation that locals enjoy the diversity of tourism offerings in the province. Gauteng
and KwaZulu-Natal ranked as the other leading sources of provincial visitors to the Western Cape.

Figure 2: % Share of overseas and . . . . . L
9 ° Figure 3: Top international visitors to the Overberg, Figure 4: % Share of domestic visitors to the Overberg,

domestic visitors to the Overberg,
Jan-Jun 2023 Jan-Jun 2023 Jan-Jun 2023

Western Cape I 91.0%
Gauteng W 4.3%

Germany I 5] 204
UK s 12 .0%

France mmmmmm 8.2% KZN B 1.7%

O\/ZG,\?r.sS(g/?s; Netherlands mmmm 5 204 Free State | 0.6%
USA = 4.0% Eastern Cape | 0.5%

Domestic: Italy mmm 3.9% Northern Cape | 0.4%

72.5% India == 2.3% Mpumalanga | 0.3%

Austria = 2.2% Limpopo  0.1%

Switzerland ™ 1.6% North West = 0.1%

Other  mmmmmm= 9.4% Did not specify 1 0.9%
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4. Overberg visitor trends & patterns

4 7 Figure 5: Age profile of visitors

39.2%
28.6% 27.2%
1.0% 1.5% I
— [ ]
<20 >70 21-35 36-50 51-70

4.3 Figure 6: Travel group size

Solo N 31.1%

Pairs | 43.7%

Threes | 14.2%
Fours [ 5.6%
>5 [ 2.9%

Did not specify [l 2.5%
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Most visitors to the Western Cape were in the age groups of 36—50 and 21—35
years.

The largest proportion of respondents (43.7%) travelled to the province in pairs,
followed by 31.1% who were solo travellers.

The majority of the visitors (70.2%) travelled to the Western Cape primarily for
leisure/holiday and 17.3% visited friends and relatives. Some came for business
(5.7%) and events/festivals (3.8%), whereas a small percentage visited for
purposes of medical/health and education.

A 4  Figure 7: Purpose of visit

Leisure/Holiday I 70.2%
Visiting Friends/Relatives I 17.3%

Business Il 5.7%

Events/Festivals M 3.8%

Medical/health (spa, surgery, wellness) 1 1.5%
Education 1 0.9%
Religion | 0.3%
Honeymoon/Weddings = 0.1%

Did not specify | 0.3%



4. Overberg visitor trends & patterns

4_ 5 Figure 8: Overnight stay and day visitors

Did not
specify; 2.1%

Day Visitor;
40.6%

Overnight
visitor;
57.4%

4. 6 Figure 9: Overnight in the Overberg region

One night Il 3.9%
Two nights [ 8.7%
Three nights [N 8.9%
Four nights [l 3.3%
5to 6 nights [ 10.0%
7 & more nights NG 18.6%

Did not specify |, 46.6%
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Length of stay can play a major role in influencing individuals’ willingness to
spend more or increase the total expenditure when travelling. As a result, this
can potentially increase the demand for tourism-related services, which has a
direct impact on the employment levels and economy of a region or
destination.

Between January and June 2023, more than half of visitors (57.4%) stayed
overnight in the Overberg and 40.6% took day trips.

During this period, 18.9% of visitors stayed on average 7-10 days in the
Overberg region and 3.2% stayed 7-10 days in the Western Cape.

4 7 Figure 10: Average length of stay in the Western Cape

1-2 days mmmmm 3.6%
3-6 days mmmmm 5.1%
7-10 days I 32 . 1%
11-14 days IS 14.8%
2-3 weeks IIIEEEEEEES———— 15.3%
3-4 weeks W 2.4%
2-3 months M 3.6%
4-6 months | 0.2%
6 months and longer I 5. 2%

Did not specify I 17.7%



4. Overberg visitor trends & patterns

* More than 30% of visitors spent on average R1001-R2000 daily. This was followed by 23.6% of visitors who indicated an average expenditure of more than R2000 and

20.9% who spent between R502 and R1000 daily.

* Regarding average spend on accommodation, more than 15% of visitors spent between R2001 and R5000 on accommodation during their overnight stay in the Overberg
region. However, a high percentage of more than 40% of visitors did not indicate their average spend on accommodation.

+ As previously mentioned, length of stay can influence visitors’ willingness to spend more when visiting a destination. Based on the survey, 1.9% of visitors stayed for 7 or
more nights in the region, which influenced the higher average daily spending and accommodation expenses during visitors' stay in the Overberg.

4.8 Figure 11: Average daily spend

32.4%
23.6%
20.9%
16.1%
5.4%
. 1.6%
—
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4.9  Figure 12: Average spend on accommodation
45.2%
16.9%
14.1%
0,
10.3% 8.1%
3.4%
1.8% B oo
|
Q Q Q Q Q Q o .
> X S Sy $ $ & &
& Q& N % ) Q & N
Q N < <& & N 0 S
Q N N N <& N X
1% O \) Q N S S
<& & N > S N >
<& < o Q O
&



4. Overberg visitor trends & patterns

» Self-catering, guesthouses and bed and breakfast (B&B) establishments ranked as the top 3 accommodation choices among travellers.
* Over 70% of visitors used public transport to while visiting the Overberg region.

+ Consumer studies report that information sources can influence an individual's decision-making process when preparing for a trip. Visitors’ information centres
(35.3%), word of mouth (30.5%), and return visits (13.4%) were ranked as the most used information sources by visitors when planning their trips to the Overberg

region.
A4.10 Figure 13: Accommodation usage 4 11 FEigure 14: Mode of transport A .12 Figure 15: Top information sources
Self Catering m—————————— 20.2% Tour bus: Did not Visitor Information Centres I 35 . 3%
Guesthouse T 13.0% 0.2% _\/- specify; 0.3% Word of mouth I ————— 30.5%

B&B mmmm 8.2% Return visit . 13.4%

Friends/relatives m 3.9% Internet/websites I 6.4%

Hotel mm 3.8%

Rented Car;
26.4%

Books/Magazines m 5.0%

Backpackers ® 1.2% Travel Agent/tour operator B 3.3%

Second home/holiday..® 1.2% Public Social Media (twitter, facebook etc) W 2.5%

Camping/caravan 1 0.7% trirés.f(;]”; Brochures Wl 2.4%
Media/TV/Radio = 0.1%

Newspapers = 0.1%

Rented..1 0.7%
Timeshare = 0.0%

Did not specify I 47 1% Did not specify B 1.1%
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4. Overberg visitor trends & patterns

« The Overberg region offers a variety of activities that visitors can enjoy, like 4.13 Figure 16: Top activities undertaken in the Overberg region
visits to the best wineries, getting the adrenaline pumping through adventure
activities, and experiencing close-up encounters with whales and bird
species. These activities make the region a perfect escape from the hustle Cuisine I 17.3%

and bustle of city life. Outdoor Activities I 10.9%

» The Overberg region is celebrating the massive success of having one of their Scenic drives 10.7%

visitor attractions recognised as one of the Most Loved Destinations Around Crafts/food markets IEEEG—G—— O.1%
the World. Based on the Tourism Sentiment Index, Hermanus was ranked Culture/heritage I ———— S 9%
18th out of the top 100 Most Loved Destinations Around the World for 2023. _
National Parks/Nature Reserves I 7.5%
* It comes as no surprise, that the region’s most popular activity for visitors is Beaches NN 7.1%
cuisine experiences. In 2019, the Overstrand Municipality, comprising of Fishing nE— 5 6%
Hermanus and other nearby villages and towns, was recognized by UNESCO
(United Nations Educational, Scientific and Cultural Organization) as a
Creative City of Gastronomy (UNESCO, 2023). Did not specify mm— 3.7%

Other I 14.8%

Wine tasting I 4.4%

« OQutdoor activities, scenic drives, and visits to crafts/food markets were also
ranked as the most popular activities undertaken by visitors.
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